B. Anne Brazao

36 Ranger Road, Hollis, NH  03049

T: 603 880 0359 | C: 603 498 4498
abrazao@empire.net
QUALIFICATION
Results-driven professional with extensive background in all aspects of high-tech marketing. Unique combination of sales and engineering experience applied to marketing. Creative, strategic marketing expert with a strong track record of developing, executing, and managing high-impact marketing initiatives and strategic alliances for technology companies. Over 20 successful company/product/services launches and technology partnerships.
EXPERIENCE

2007 - present
EMC Corporation, Hopkinton, MA

Sr. Manager, Global Services Marketing 
· Built on successes of previous role to encompass hands-on leadership of a group of programs and communications managers responsible for the entire EMC global services portfolio, with a focus on virtualization and cloud computing. Develop and manage go-to-market programs, special events including the EMC Private Cloud Connection executive track at EMC World, messaging content, and launches. Create and promote collateral in support of consulting, implementation, education, and managed services offer suites—newsletters, white papers, executive communications; articles, videos, web content, social media press releases, videos, webcasts, presentations, etc.

· Managed EMC Consulting services offers and launches related to virtualization, data center networking, energy efficiency, infrastructure optimization and data center migrations; drove delivery of all related internal and external marketing collateral and web pages.
1998 - 2007
to go: strategic marketing services, LLC, Hollis, NH

Principal. High-impact marketing programs aimed at emerging and established ventures seeking to increase market awareness. Helped create, formulate, articulate and execute marketing strategies, messaging, and positioning. Managed media and analyst relations programs. Provided marketing executive services at Lancast (now Telco Systems), Opticom, Storage Xstreams, Rocksoft. Clients spanned multiple technologies/industries.
· Track record of successful new product and company launches.

· PR, AR, and Brand Promotion: positioning, messaging and media outreach, web-based promotion, and direct sales and channel partner programs and collateral. Results: positive market buzz, increased brand awareness and accelerated revenues. 

· Launched new product lines at Lancast, which accounted for majority of company’s new business; product branding and relaunch for entire iView product line at Opticom. 
· Responsible for US launch and all marketing for Rocksoft, culminating in a pre-revenue $63M cash acquisition by ADIC.

· Launched Opticom’s iView, Lancast’s NetBeacon, CMG’s WAP Service Broker, CyberStorage, Rocksoft, as well as others.
· Events / Corporate and Brand Identity
· Created Opticom iView, Lancast NetBeacon, among other brands.
· Planned and executed seminars, webinars, conferences, tradeshows, speaking opportunities, panel discussions; including event themes and “live” onsite presentations.
· PR and Analyst Relations

· Industry analyst relations, resulting in positive analyst reports in various technology areas.

· PR activities for clients and work with internal product marketing and communications groups.
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· Deliverables 

· Press releases and media outreach, analyst briefing materials, core messaging documents; content, design and production oversight for data sheets, brochures, byline articles, white papers; website development; and interactive marketing collateral.

· Business support materials including business plans (e.g., Opticom in support of their $10M+ funding effort), marketing content for annual reports, winning entries for product and corporate awards.

· Field marketing collateral for sales organization: customer case studies, application notes, competitive analysis, sales guides/books, product rollouts, incentives and channel programs.

1994 - 1998
Storage Computer Corporation, Nashua, NH

Vice President, Marketing. Active, hands-on leadership of marketing for this public company, including worldwide media and analyst relations, collateral, product launches, sales rollouts, white papers and byline articles, corporate and product presentations, website and intranet, customer success stories, field marketing support, channel programs, tradeshows, product management, competitive analysis, solutions sales collateral. 

· Corporate messaging and new brand identity for publicly traded (AMEX:SOS) company whose revenues grew nearly ten-fold over a 3 ½ - year period.

· Launched OmniRAID, Storage SuperServer, OmniForce brands, accounting for 50% of revenues. 

· Field marketing, product marketing and communications for 5 product lines, generating $35M+ revenue.

· Identified and negotiated key strategic alliances, including joint technology and strategic service partnerships with IBM, Cabletron, etc., generating credibility for this startup.

· Revenue-accelerating market introduction of three industry-leading products within 12 months.

· Deliverables included text content for all SEC filings, annual reports, shareholder letters, byline articles, white papers, customer profiles, product reviews and interviews for trade publications worldwide. 
1991 - 1994
Bytex Corporation, Westborough, MA

General Manager, Canadian Operations. All sales, marketing and support activities in Canada for direct/indirect distribution channels with full P&L responsibility. Grew revenues by 20% and tripled the installed base within 12 months. Secured consistent, positive press coverage throughout Canada.
Director, Business Development. Responsible for all inbound/outbound technology partnerships (including OEM) from identification, qualification and vendor selection to business case analysis, contract negotiation, through product development, sales force rollout and market introduction.

ADDITIONAL EXPERIENCE

Cabletron Systems, Inc. Launched business development structure and established technology partnerships with Cisco, Novell, Intel, HP, etc. Strategic accounts manager for Lockheed and Motorola, winning Lockheed “best vendor” award for superior account service.

Wang Laboratories, Inc. As R&D department manager, staffed and managed group responsible for UNIX imaging toolkit, applications and driver development. Worked directly with CTO, managing the company’s largest internal development project. National accounts marketing for Mellon Bank, Ford, GM, EPNG and BNRR (multimillion-dollar revenue responsibility).

EDUCATION

Bachelor of Arts – Eckerd College

Master of Arts – Emory University
