Dann Anthony Maurno ♦ Publishing Professional

Book authorship ♦ Vendor management  ♦ International marketing ♦ Creative direction  
Speaker recruitment ♦ Staff development ♦ Presentations ♦ Forum moderation
Magazine launches ♦ Surveys and custom publications
A creative, long-time author and journalist, with strong roots in marketing and sales management. Proven ability to manage global and high-level global marketing and company relationships. 

JOURNALIST, EDITOR, AUTHOR: Selected Contracts



2004-Present
Thin Air, Productivity Press



         
      

In Print

A 300-page book on the value of wireless technologies to lean-running organizations; contains a unique return-on-investment (ROI) calculator, as well as interviews with such lean giants as Motorola, Impinj, Ekahau, Ford, the US Postal Service, the Department of Defense (DoD)
· Sold based on a successful proposal.
· Co-authored with Louis Sirico, who implemented wireless solutions at Wal-Mart, DoD, Department of Homeland Security, etc.
Sports Business Journal, 2010 Sports Emmys Supplement


2010

Two 3,000-word articles on 1) The Year of Social and Streaming Media, and 2) The Total Immersion Experience (3D, SurroundSound)
· Distributed as a supplement to May 21 SportsBusiness Journal, distributed at May 26 Sports Emmys Awards Show. 
The Davidic Cipher: Unlocking the Music of the Psalms 

            2009

A 240-page book for a private client, due for publication January 2010. 
· Edited per Chicago Manual of Style. 

· Restructured book, and recommended academic endorsement.

· Draft used as a reference for Discovery Channel documentary. 

Economist Intelligence Unit / PriceWaterhouse Coopers


2008
· Custom research report, “Strategic Transformation at the US Postal Service,” a 4,000-word examination of strategies to modernize the USPS, collected from private-industry and world postal services (in process).
Result: Numerous recommendations adopted by USPS, including appointment of sustainability officer.

MassHighTech Newspaper






2007-Present
· Numerous feature stories, including – 
· “World of WorkCraft: Games in big business” (August 15, 2008)
· “Clear communication key for execs and board” (July 25, 2008)
· “IP law at the crossroads” (April 21, 2008)
· “Conferencing tech helps virtual offices look large” (March 3, 2008)
Cutter Consortium, Original Research





2008-Present

Conceived, researched and wrote three 8,000+ word research reports.

· “Lessons in Business Intelligence from the Sports World”

· “Virtualization and Business Intelligence”

· “The Lean Wireless Value Proposition”
CONQUEST BUSINESS MEDIA   






2005 – 2007
Editor in Chief










Leading journals on best practices and theory, “The Manufacturer,” “Energy Business”. 
· Cultivated relations with government, industry analysts, Fortune 1000 companies, for editorial content.
· Managed freelancers, assistant editors, art department.
· Cultivated web presence.
Result: 220,000+ hits per month, Manufacturer website.
· Represented Conquest Business Media at industry symposia, tradefairs (e.g., moderated panels at AIM Global 2006 event, Supply Chain Council 2006 Executive Retreat, SAS Global 2007 User Forum).
· Hosted and moderated nPhase, ActivPlant custom events.
Content editor, industry events
· Developed content for “Manufacturer LIVE,” “Manufacturer LEAN,” and Master Class events.
Result: LEAN event included speakers from Raytheon, Gorton’s, Littelfuse, Symbol Technologies, Ross Controls, TBM Consulting, receives 97% attendee approval.
Result: LIVE 2007 sponsors included Deloitte & Touche; Infor; Activplant, etc.; speakers included Constellation Energy, Green Mountain Coffee Roasters; Ford Motors; Johnson & Johnson, etc.; receives 95% attendee approval.
LILLY SOFTWARE ASSOCIATES, INC.





1998 – 2004
A leading $75M software development company offering Enterprise Resource Planning (ERP), Supply Chain Planning/APS technology, Warehouse Management/Supply Chain Execution software solutions. 
International Marketing Director
· Strengthened Lilly position outside US, with minimal investment.

Strategy:
· Managed $.25 million budget for maximum effect.

· Negotiated co-marketing with established OEMs (IBM, Microsoft)

· Joint trade-fair appearances in EMEA, Latin America.

· Localized advertising, messages targeted to regional concerns.

· Initiated interviews of company officers with trade journals. 
Result: Growth from 10% non-US revenue to 18%

Result: Product recognized by industry analysts, trade journals as the manufacturer’s solution. 

Result: Significant uptick in RFPs, RFQs, led to $1 million Pepsi contract among others.

DECISION RESOURCES, INC.
 





1997–1998
Program Manager, Editor, Writer 
· Researched, edited, authored market research reports and competitive analyses of Dow Chemical and Rhône-Poulenc

· Topics included: The coming marketing boom for Vitamin E.

· Identified and cultivated industry experts to author/coauthor/advise on market research reports (e.g., Dow CEO Wm. S. Stavropoulos for Dow Chemical report).

Result: significant production of revenue-generating reports for subscriber group

EDUCATION
· B.S., Chemistry, Merrimack College, Massachusetts 1985

· Sigma XI Scientific Research Association

28A Federal St. #1  ♦  Salem, Massachusetts   ♦  01970

617.501.7465  ♦  dmaurno@comcast.net

